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In 2015 we enjoyed our 8th year 

as an organization, so we wanted 

to take this chance to offer 

you our deepest appreciation. 

Thank you for your ongoing and 

incredible support.

When we set out on this journey 

in 2007, we knew survivors 

of human trafficking needed 

a worldwide family network 

that could love, support, and 

empower them. You have 

unequivocally accomplished this, 

and for that, we are eternally 

grateful to you. Throughout this 

report you will witness the direct 

outcomes of your generosity and 

encouragement.

At the end of the day, Not For 

Sale is a family. As we all know, 

families go through good times 

and hard times. We are no 

different. Yet in the end we rally 

together for the mission we 

have embarked upon: to ensure 

that we have put the course of 

humanity on the trajectory of 

freedom. To create a world where 

no one is for sale.

We could not be more excited 

about 2016 and all that it has in 

store for us. We have big plans 

and new initiatives that we 

are thrilled to be unveiling, so 

continue checking for updates 

and opportunities to engage.

Gratefully Yours,

Dave & Mark

Co-founders,  

Not For Sale

A  W O R D  F R O M  O U R  F O U N D E R S
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Together we can end 
slavery in our lifetime.
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1,940 

SURVIVORS AND AT-RISK INDIVIDUALS WERE SUPPORTED

68% 

WERE FEMALE

OF ALL SURVIVORS 

WE SUPPORTED IN 2015 

68% 
RECEIVED HOUSING

OF ALL CHILDREN 

WE SUPPORTED IN 2015 

96% 
RECEIVED EDUCATION

OF ALL ADULTS 

WE SUPPORTED IN 2015 

83% 
RECEIVED WORK  

READINESS TRAINING

OF ALL ADULTS 

WE SUPPORTED IN 2015 

21% 
RECEIVED EMPLOYMENT 

OPPORTUNITIES

32% 

WERE MALE

70% 

WERE CHILDREN



S A N  F R A N C I S C O , 

U S A

A M S T E R D A M , 

N E T H E R L A N D S

T I M I S O A R A , 

R O M A N I A

C H I A N G  R A I , 

T H A I L A N D

P R O J E C T S  I N

FOUR 

C I T I E S  W O R L D W I D E
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Romania 

In Romania, Not For Sale offers long-term rehabilitation to 

survivors of human trafficking and at-risk children. Survivors are 

supported with a wide range of services including safe housing, 

legal advocacy, extensive counseling, education, and job training. 

Not For Sale Romania provides flexible and personalized care 

while offering unconditional support to each survivor.
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�e Netherlands

In Amsterdam, Not For Sale offers professional culinary training to 

survivors of human trafficking. During their culinary internships, 

survivors gain valuable job and life skills designed to help 

them find dignified employment in their home countries while 

experiencing a normal, healthy work environment that offers them 

a sense of equality and empowerment.
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�ailand

Not For Sale works to provide safety and stability to 

vulnerable and exploited children of Northern Thailand. 

The program provides them access to education and 

increased opportunities for future employment. Not For Sale 

aims to restore these children’s childhoods by creating an 

environment in which they can learn, play, and feel supported.
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United States

Not For Sale’s REINVENT program is designed to empower 

survivors of human trafficking by creating dignified, sustainable 

opportunities for work. The program provides survivors and at-

risk women with job-readiness training, followed by placements 

in paid traineeships with local San Francisco Bay Area 

businesses. Afterwards, Not For Sale works to identify long-term 

employment opportunities for graduates of the program.  
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“Two months ago I was jobless, homeless, 
everything-less. Before I joined Not For 

Sale I didn’t even know what a CEO was. 
Now, I want to be one.”  

— N O T  F O R  S A L E  R E I N V E N T  P R O G R A M  G R A D U A T E
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Our Global Impact

C O - B R A N D E D 

P R O D U C T S  

A R E  S O L D  I N 

12 

C O U N T R I E S 

W O R L D W I D E

S U R V I V O R S  A R E  

N A T I O N A L S  O F 

24 

C O U N T R I E S  

W O R L D W I D E
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